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1: 'Squash For ALL'

amonstrate the benefits of Squash from a toddler to 90. Aus

2: 'Junior participation program’

yle program will be implemented that is easier for children
rolled out as both a program that can be implemented in the
environment.

3: 'Get Active' Squash program

recognised as one of the best forms of aerobic exercise where
et to participate in a sport, but you also get a workout every
ourt. The 'Get Active' Squash program will be targeted at
ovice players that are looking to 'Get Active' again through

t.

4: Development of flagship event

event combining competition for all age groups - a 'festival
ear where the entire squash community comes together for
ill develop networking, togetherness, promotion of the sport
g an asset for the sport in a cost effective event running

5: Marketing toolkit

yolkit will provide centre operators and State/Territory
a suite of materials ensuring continuity across the business,
, consistent messaging while creating unity within the sport.



> PLAN OVERVIEW

OBJECTIVES

Support participation campaigns

Build sport profile

STRATEGIC APPROACH

Targeted campaigns towards
strategic audiences

Public awareness campaign

COMMUNICATION ACTIVITIES

‘Return to Squash' & membership
campaign

‘Squash is for everyone' campaign

e Deliver content around marquee
School & Junior programs events
campaign

e Develop owned communication
Participation campaign - adult channels

audience
e Mainstream media
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CTIVITIES

tical support to the roll-out of the marketing campaigns, with
sure consistency of delivery and conversion of
ented public by delivering relevant key messages

ash

footprint and social media presence by creating

stralia earned media presence (turnkey packages,
age international events)

Phased approach to delivery of the Communications strategy

Develop the strategy Grow the profile

Jan - Apr 2022 May - Aug 2022
Activate targeted Launch major profile
campaigns to support campaigns, leverage
participation and international events
embership objectives, exposure

evelop Squash Australia
channels
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